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LEAD GEN FUNNELS 

● Basics of lead generation

● What does a funnel look like?

● Using lead magnets

● Google, Facebook, LinkedIn Ads

● Advanced Tips
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How do I fill my sales pipeline?
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How do I fill my sales pipeline?
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Lead Gen funnels are useful for…

● High price point sales

● High touch sales process - quotes, 
custom solutions, …

● Product launches, Pre-launch

● Recruiting



How do I fill my sales pipeline?
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Using a Lead Gen Funnel
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Systemizing & Scaling
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From 1-2 Leads/Week @ > $200/Lead

To 40+ Leads/Week @ < $40/Lead



Part of a Bigger Strategy
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Lead 
Magnets

9



Asset of value… offered in exchange for 

contact info.

1. Grabs your target market’s attention.

2. Creates awareness of a problem/solution.

3. Creates familiarity and trust with your brand.

4. Turns them into a lead.

Lead Magnets
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1. Focus on your ideal prospect’s problems & 
opportunities – not on your product/service.

2. Create awareness that a solution exists and 
prove that it’s achievable for them.

3. Position your product/service as the solution... 
at the end.

4. Instruct them on how to take next steps.

Lead Magnet Tips
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● Big Data Platform

Lead Magnet Examples
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● Real estate sales



Lead Magnets
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Ads
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Google Ads
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Facebook Lead Form Ads
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LinkedIn Lead Form Ads
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Advanced 
Tips
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● Deliver lead magnet immediately.

● Deliver on the same channel that 
you’ll use to contact them later.

● Email, Text Message

● Zapier
● HubSpot Workflow
● Infusionsoft Campaign

Instant & Automated
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● Let them continue the customer 
journey on their own.

● Get in touch now.

● Learn more, read more.

● Buy now.

2nd Call to Action
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● Schedule Once

● Acuity Scheduling

● HubSpot Meetings

Have prospects book their own 
sales meeting.

21



● Follow-up “I saw your team was 
interested in XYZ… 
can you put me in touch with the 
right person / department?”
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LinkedIn 
Insights
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LinkedIn 
Insights

What companies 
are visiting your 
website?
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Contact Likers Directly
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What’s coming...
● Lead generation templates in 

Messenger: Leads will be qualified via an 
automated question-and-answer flow 
within Messenger and people will be able 
to input their answers easily with quick 
reply buttons.

● Appointment booking interface: 
Integrated with a business’ calendaring 
system to provide people with the most 
up-to-date appointment availabilities.



Meetup Group

https://meetup.com/Online-Geniuses-Austin/

Slides

modernmedia.io/may21/

Thanks!

Facebook Group

facebook.com/groups/ads.strategy/
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Email

anthony@modernmedia.io


